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Company system has gone through its “golden age” under the guidance of the 
traditional principles of Corporate Law since it had born. The company causes a 
series of problems while it brings a great development in the social economy, with 
its strength growing day by day. For example, ignoring its employee’s rights; 
damaging the ecological balance; turning a blind eye to the creditors’ interests 
under the protection of the term of “limited liability”; harming the customers’ 
interests while chasing the goal of profit; indifferent to the social problems and so 
on. Therewith the system of Corporate Social Responsibility emerged in the 
particular social background. 
Corporate Social Responsibility is based on the reflection and oppugn of the 
unilateral pursuit of the company's goal to maximize the shareholders' interests, it 
is a modification and equilibration to the goal of the company. Although the 
proposition and the development of Corporate Social Responsibility has been 
challenged and criticized a lot and it has led to long-drawn-out dispute, both the 
theoretical circle and the substantive industry has reached a consensus to a large 
extent: the implementation of Corporate Social Responsibility is imperative. While 
creating a great deal of material fortune, companies should take corresponding 
social responsibility to promote the harmonious coexistence and development of 
the company, the society, and the nature. This should be a highly consensual notion 
in the companies and the entrepreneurs. Building a harmonious society in the 
world, facing an increasingly competitive global market today, the Corporate 
Social Responsibility is a reality that companies participating in international 
competition have to confront. 
The theory of Corporate Social Responsibility has brought a heated debate 
into the theoretical circle. Lots of scholars had expressed their opinions about how 
to define the concept of Corporate Social Responsibility, whether the corporations 
should take the social responsibility or not, the content range of social 
responsibility and how to ensure the realizing of the social responsibility. In this 














legislative situation nowadays in china in order to build an ideal system model to 
guarantee the efficiency of the corporation and promote a healthy and harmonious 
development in the socialist market economy. 
The article is divided into four parts: 
The first part introduces the basic knowledge of Corporate Social 
Responsibility, reviews its proposition in the history and the arguments on its 
definition, and tries to make clear of the connotation of its definition and the 
delimitation of its content. 
The second part elaborates the theory of Corporation Social Responsibility, 
discusses the necessity of the implementation of it in China and argues about its 
legitimacy. 
The third part investigates the situation of Corporation Social Responsibility 
in major developed countries and the mechanism of their practice, concludes and 
analyzes the situation to provide a referential experience for the practice of 
Corporation Social Responsibility in our country. 
The last part concerns the implementation of Corporation Social 
Responsibility in our country recently, argues about the defect of the practice 
mechanism and makes several proposals to consummate the mechanism. 
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1931 年，哥伦比亚大学教授伯利(A. A. Berle) 在《哈佛法律评论》上发表了
《作为信托中权力的公司权力》（Corporate Powers as Powers in Trust)一文，他的
观点代表了传统公司法理念，认为公司管理者只是公司股东的受托人，其权力的
                                                        
① Oliver Sheldon， The philosophy of Management [M]，London: ISAAC  PITMAN  SCNS，1924，74 
② 刘俊海.强化公司的社会责任——建立我国现代企业制度的一项重要内容，见王保树，主编.商事法论集 









































                                                        
① 卢代富.企业社会责任的经济学与法学分析[M].北京：法律出版社，2002.48 
② 刘俊海.强化公司的社会责任——建立我国现代企业制度的一项重要内容.见王保树，主编.商事法论集 
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